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Action: Link Clicks

N/A NOTE: Conversion data may be incomplete due to iOS 14 update. Facebook Business
Manager will no longer be able to report conversions on iOS devices from users who do
not opt in for data sharing.
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CAMPAIGN PERFORMANCE

CLICKS IMPRESSIONS
® VDS | Konjolka - ORAU | BMC Wave 5 Naloxone - Brockton | Traffic ® VDS | Konjolka - ORAU | BMC Wave 5 Naloxone - Brockton | Traffic
VDS | Konjolka - ORAU | BMC Wave 5 Naloxone - Lowell | Traffic VDS | Konjolka - ORAU | BMC Wave 5 Naloxone - Lowell | Traffic
VDS | Konjolka - ORAU | BMC Wave 5 Naloxone - Salem | Traffic VDS | Konjolka - ORAU | BMC Wave 5 Naloxone - Salem | Traffic
. . . . Cost /
Campaign Name Impr. Clicks CTR Link Clicks Reach Freq. Cost Conv. Conv
. 162,843 2,946 1.81% 985 48,256 3.37 $2,070.63 o $0.00
VRS [enyel &= CIRAD| E- A N/A A N/A A N/A A N/A A N/A A N/A A N/A 0.00% 0.00%
0,
VDS | Konjolka - ORAU | BM... 153,994 1,774 1.15% 777 34,552 4.46 $2,053.90 (o) $0.00
A N/A A N/A A N/A A N/A A N/A A N/A A N/A 0.00% 0.00%
0,
VDS | Konjolka - ORAU | BM... 149,639 2,974 1.99% 1,017 46,983 3.19 $2,064.75 (o} $0.00
A N/A A N/A A N/A A N/A A N/A A N/A A N/A 0.00% 0.00%
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AD SET PERFORMANCE

CLICKS IMPRESSIONS

@ Brockton Naloxone - English
Brockton Naloxone - Spanish
Lowell Naloxone - English

® Lowell Naloxone - Spanish

@ Brockton Naloxone - English
Brockton Naloxone - Spanish
Lowell Naloxone - English

® Lowell Naloxone - Spanish

@ Salem Naloxone - English @ Salem Naloxone - English
Salem Naloxone - Spanish Salem Naloxone - Spanish
Adset . . Link Cost /
Campaign Name Impr. Clicks CTR . Reach Freq. Cost Conv.
Name Palg P Clicks 9 Conw.
Brockton .. VDS | Konjolka - ORAU | B... 146,579 2,770 1.89% 866 44,864 3.27 $1,828.20 0 $0.00
N/A N/A N/A N/A N/A N/A A N/A 0.00% 0.00%
0,
Brockton .. VDS | Konjolka - ORAU | B... 16,260 176 1.08% 19 3,988 4,08 $242.42 (o] $0.00
N/A N/A N/A N/A N/A N/A A N/A 0.00% 0.00%
Lowell Nal.. VDS | Konjolka - ORAU | B... 131,033 1,533 1.17% 656 31,232 4.20 $1,750.95 (o] $0.00
N/A N/A N/A N/A N/A N/A A N/A 0.00% 0.00%
0,
Lowell Nal.. VDS | Konjolka - ORAU | B.. 22:958 241 1.05% 121 5,392 4.26 $302.92 0 $0.00
N/A N/A N/A N/A N/A N/A A N/A 0.00% 0.00%
Salem Nal.. VDS | Konjolka - ORAU | B.. 120,069 2,558 2.13% 834 40,064 3.00 $1,662.57 (0] $0.00
N/A N/A N/A N/A N/A N/A A N/A 0.00% 0.00%
Salem Nal.. VDS | Konjolka - ORAU | B.. 29,560 416 1.41% 183 9,524 3.10 $402.00 (o] $0.00
N/A N/A N/A N/A N/A N/A A N/A 0.00% 0.00%
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TOP FACEBOOK ADS BY CONVERSIONS

. Link Cost .
Ad Impr. Clicks CTR . Conv. / Engag. Comm. Shares Reaction:s
Clicks Conv.
Facebook Brockton Naloxone
=4 Opioid overdoses are on the rise due to illicit fentanyl 146,582 2,770 1.89% 866 (0] $0.00 993 30 39 58
= being mixed in other drugs. Help save lives, carry ANA ANA ANA ANA 000% © 000% A N/A A N/A A N/A A N/A
naloxone.
Lowell Naloxone Facebook
g Opioid overdoses are on the rise due to illicit fentanyl 131,036 1,533  1.17% 656 (o) $0.00 716 3 24 32
“ being mixed in other drugs. Help save lives, carry A NA A NA A NA A NA 0.00% 0.00% A N/A A N/A A N/A A N/A
naloxone.
Salem Naloxone Facebook
= Opioid overdoses are on the rise due to illicit fentanyl 120,075 2,558 2.13% 834 (0] $0.00 927 14 33 42
“~ being mixed in other drugs. Help save lives, carry A NA A NA A NA A NA 0.00% 0.00% A N/A A N/A A N/A A N/A
naloxone.
Salem Naloxone Facebook SPA
Las sobredosis de opioides estan aumentando debido 29,564 416 1.41% 183 (0] $0.00 195 4 4 3
= a que el fentanilo ilicito se mezcla con otras drogas. La 4 N/A A N/A A NA A NA 0.00% 0.00% A N/A A N/A A N/A A N/A
naloxona puede salvar vidas.
Lowell Naloxone Facebook SPA
g Las sobredosis de opioides estan aumentando debido 22,958 241 1.05% 121 o $0.00 130 o 2 6
= a que el fentanilo ilicito se mezcla con otras drogas. La A N/A A N/A A NA A NA 0.00% 0.00% A N/A 0.00% A N/A A N/A
naloxona puede salvar vidas.
Facebook SPABrockton Naloxone
4 Las sobredosis de opioides estan aumentando debido 16,261 176 1.08% 19 (0] $0.00 120 o 0 1
= a que el fentanilo ilicito se mezcla con otras drogas. La A N/A A N/A A NA A NA 0.00% 0.00% A N/A 0.00% 0.00% A N/A

naloxona puede salvar vidas.

Page 6 of 8



DEMOGRAPHIC DATA

TOP STATES BY CLICKS AGE GROUPS BY CLICKS

M

GENDER BY CLICKS

® 5564
45-54
65+

® 3544

@ 2534
18-24
13-17

Massachusetts

® female
male
unknown
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PERFORMANCE BY DEVICE TYPE

Device . Link Cost
Impr. Clicks CTR : Conv. /
Type Clicks Conv.
Computer 58,425 38 0.07% 34 (0] $0.00 ® conv. Cost / Conv.
S A N/A A N/A A N/A A N/A 0.00% 0.00% 3 $3.00
’ (@)
Mobile De 377,185 7,197 1.91% 2,500 o $0.00 52 $2.00 ﬁ
vices A N/A A N/A A N/A A N/A 0.00% 0.00% g ~
O 1 $1.00 §
27,853 413 1.48% 227 (o] $0.00 3
Tablets <
A N/A A N/A A N/A A N/A 0.00% 0.00% 0 $0.00
2,996 46 1.54% 18 0 $0.00 o” & @ X’
’ . (J B NA NS N
Unknown A N/A A N/A A N/A A N/A 0.00% 0.00% \)(\ &fb V\éo OO(O

PERFORMANCE BY DAY

Day of . Action: Cost /
Impress Clicks CTR . Conv.
Week P Link Conv.
Sunday 84,391 1,457 1.73% 51 (o] $0.00
A N/A A N/A A N/A A N/A 0.00% 0.00%
Monda 64,732 997 1.54% 370 (0] $0.00
Y A N/A A N/A A N/A A N/A 0.00% 0.00% ® conv. Cost / Conv.
. 63,638 299 1.57% 384 0 $0.00 4 $4.00
Y A N/A A N/A A N/A A N/A 0.00% 0.00% N 00
5 2 $2.00 S &
Wednesd 39,845 569 1.43% 221 (0] $0.00 O < —
ay A N/A A N/A A N/A A N/A 0.00% 0.00% 0 $0.00
Thursda 66,141 1,060 1.60% 399 ] $0.00 (\e{‘ﬁ (\b"ﬁ @b’ﬁ %b’ﬁ 0)’0* .\c’fﬁ p@
Y AnNA A N/A A N/A A N/A 0.00% 0.00% o Q0 @ ¢ S <& &
< $®6 & g
Frida 73,647 1,302 1.77% 458 (0] $0.00
Y A N/A A N/A A N/A A N/A 0.00% 0.00%
Saturda 74,082 1,310 1.77% 436 (0] $0.00
Y A N/A A N/A A N/A A N/A 0.00% 0.00%
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