FACEBOOK AD SUMMARY

CLICKS VS. IMPRESSIONS
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74 - Clicks Impressions

Action: Link Clicks

N/A NOTE: Conversion data may be incomplete due to iOS 14 update. Facebook Business
Manager will no longer be able to report conversions on iOS devices from users who
do not opt in for data sharing.
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CAMPAIGN PERFORMANCE

CLICKS IMPRESSIONS

® VDS | Konjolka - ORAU | Traffic ® VDS | Konjolka - ORAU | Traffic
VDS | Konjolka - ORAU | Traffic | Spanish VDS | Konjolka - ORAU | Traffic | Spanish

Campaign Name Impr. Clicks CTR Link Clicks Reach Freq.
: 2,070 63 3.04% 46 1,917 1.08
VDS | Konjolka - ORAU | Tra... & N/A A NA 2 N/A A NA A NA 4 N/A
VDS | Konjolka - ORAU | Tra... 1,501 47 3.13% 28 1,274 118
A N/A A N/A A N/A A N/A A N/A A N/A
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AD SET PERFORMANCE

CLICKS IMPRESSIONS

@ Traffic Spanish @ Traffic Spanish
VDS | Konjolka - ORAU | Traffic - English New Ads VDS | Konjolka - ORAU | Traffic - English New Ads
Adset : : Link

Campaign Name Impr. Clicks CTR : Reach Freaq.

Name Pals 2 Clicks 9
Traffic Spa.. VDS | Konjolka - ORAU | Tr.. 1201 R L L2 (1)
A N/A A N/A A N/A A N/A A N/A A N/A
. . 2,070 63 3.04% 46 1,917 1.08
VDS | Konj... VDS | Konjolka - ORAU | Tr... & N/A A N/A 2 N/A A NA 4 N/A 4 N/A
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TOP FACEBOOK ADS BY CONVERSIONS

. Link Cost .
Ad DMA Impr. Clicks CTR .. Conv. /Engag.Comm SharesReactior
Clicks Conw.
¥ PSA _30_Johnny-Shannon-Brian
|l Recovery is possible with medications for opioid Boston (Ma 832 33 3.97% 23 (0] $0.00 324 o (0] (0]
use disorder. Stay in treatment as long as you N/A N/A N/A N/A 0.00% © 0.00% N/A 0.00% 0.00% 0.00%
need to achieve your goals.
Traffic Spanish 30 sec
para ol fastoro pof constmo de oplodes. . Boston (Ma.. 736 21 285% 12 0 $000 204 0 0 1
Permanezca en el tratamiento MOUD todo el N/A N/A N/A N/A 0.00% = 0.00% N/A 0.00% 0.00% N/A
tiempo que necesite para lograr sus objetivos.
- [PEALE SIERTHE Boston (Ma.., 295 7  237% 6 0 $000 T2 0 0 )
N/A N/A N/A N/A 0.00% © 0.00% N/A 0.00% 0.00% 0.00%
Traffic Spanish 15 sec
B e son(a. 204 8 308 6 0 000 8 0 0 o
Permanezca en el tratamiento MOUD todo el N/A N/A N/A N/A 0.00% © 0.00% N/A 0.00% 0.00% 0.00%
tiempo que necesite para lograr sus objetivos
[l PSA 15 Scotty-Lexa
Recovery is possible with medications for opioid Boston (Ma 160 2 1.25% 2 0 $0.00 42 (0] (o) (o)
use disorder. Stay in treatment as long as you N/A N/A N/A N/A 0.00% © 0.00% N/A 0.00% 0.00% 0.00%
need to achieve your goals.
L= PSA 15 Abraham Brittany
5 Recovery is possible with medications for opioid Boston (Ma 285 5 1.75% 5 0 $0.00 64 (0] (o) (o)
use disorder. Stay in treatment as long as you N/A N/A N/A N/A 0.00% © 0.00% N/A 0.00% 0.00% 0.00%
need to achieve your goals.
PSA_30_Johnny-Shannon-Brian
'l Recovery is possible with medications for opioid Providence- 18 (o) 0.00% O (0] $0.00 3 o (o) (0)
use disorder. Stay in treatment as long as you N/A 0.00% © 0.00% © 0.00% © 0.00% © 0.00% N/A 0.00% 0.00% 0.00%

need to achieve your goals.

15 rows not shown

Page 6 of 8



https://www.facebook.com/102650498106646_393586672346359
https://www.facebook.com/102650498106646_427956775576015
https://www.facebook.com/102650498106646_393583372346689
https://www.facebook.com/102650498106646_427956925576000
https://www.facebook.com/102650498106646_359241792447514
https://www.facebook.com/102650498106646_359238652447828
https://www.facebook.com/102650498106646_393586672346359
https://www.facebook.com/102650498106646_359238652447828

DEMOGRAPHIC DATA

TOP STATES BY CLICKS AGE GROUPS BY CLICKS

A

Massachusetts
® 5564

65+
45-54
©®35-44
@ 2534
18-24

GENDER BY CLICKS

New Hampshire

® female
male
unknown
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o
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PERFORMANCE BY DEVICE TYPE

Device . Link Cost
Impr. Clicks CTR : Conv. /
Type Clicks Conv.
Computer 77 2 2.60% 2 0 $0.00 ® conv. Cost / Conv.
S A N/A A N/A A N/A A N/A 0.00% 0.00% 3 $3.00
’ 0O
Mobile De 3,239 103 3.18% 68 0 $0.00 ;> $200 &
vices A N/A A N/A A N/A A N/A 0.00% 0.00% g ~
O 1 $1.00 &
Tablets 253 5 1.98% 4 0 $0.00 2
A N/A A N/A A N/A A N/A 0.00% 0.00% 0 $0.00 °
2 0 0.00% 0 0 $0.00 o” & N &
Unknown e : NE <2° X <
A N/A 0.00% 0.00% 0.00% 0.00% 0.00% N) v\ OO

PERFORMANCE BY DAY

Day of : Action: Cost /
Impress Clicks CTR . Conw.
Week P Link Conv.
Monday 3,571 110 3.08% 74 o $0.00
A N/A A N/A A N/A A N/A 0.00% 0.00%

® conv. Cost / Conv.

3 $3.00
0
s 2 $2.00 §
S 5
© $1.00 9
<

0 $0.00

Monday
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