FACEBOOK AD SUMMARY

CLICKS VS. IMPRESSIONS
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N/A NOTE: Conversion data may be incomplete due to iOS 14 update. Facebook Business
Manager will no longer be able to report conversions on iOS devices from users who
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PIXEL CONVERSIONS

0.00
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e 0.00%
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0
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14,810 DAILY POST ENGAGEMENTS
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CAMPAIGN PERFORMANCE

CLICKS IMPRESSIONS

® VDS | Konjolka - ORAU | Traffic ® VDS | Konjolka - ORAU | Traffic

Campaign Name Impr. Clicks CTR Link Clicks Reach Freq.
(o)
VDS | Konjolka - ORAU | Tra..  52:928 1,138 2.15% 641 25,749 2.06

N/A N/A N/A N/A N/A N/A
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AD SET PERFORMANCE

CLICKS IMPRESSIONS

® VDS | Konjolka - ORAU | Traffic - English - New Ads ® VDS | Konjolka - ORAU | Traffic - English - New Ads
Adset . . Link
Campaign Name Impr. Clicks CTR . Reach Freaq.
Name palg P Clicks 9
52,928 1,138 2.15% 641 25,749 2.06

VDS | Konj... VDS | Konjolka - ORAU | Tr...

N/A N/A N/A N/A N/A N/A
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TOP FACEBOOK ADS BY CONVERSIONS

: Link Cost :
Ad DMA Impr. Clicks CTR .. Conv. /Engag.Comm Shares<Reactior
Clicks Conv.
P 28 SHENLRTHENE Boston (Ma,, 1187 309 218% 155 0 $0.00 4,267 0 2 8
P9 N/A N/A N/A N/A 0.00% © 0.00% N/A 0.00% N/A N/A
) ? I‘- PSA 15 Scotty-Lexa
\5, M Recovery is possible with medications for opioid Boston (Ma 8,246 277 3.36% 131 o $0.00 2,541 o 1 7
use disorder. Stay in treatment as long as you N/A N/A N/A N/A 0.00% © 0.00% N/A 0.00% N/A N/A
need to achieve your goals.
PSA_30_Johnny-Shannon-Brian
Recovery is possible with medications for opioid 9924 179 1.80% 108 (o) $0.00 2,754 o 3 8
» . . Boston (Ma...
use disorder. Stay in treatment as long as you N/A N/A N/A N/A 0.00% © 0.00% N/A 0.00% N/A N/A
need to achieve your goals.
=2 PSA 15 Abraham Brittany
L Recovery is possible with medications for opioid 5,608 79 1.41% 55 (o) $0.00 1,352 1 (o) 1
i X . Boston (Ma...
use disorder. Stay in treatment as long as you N/A N/A N/A N/A 0.00% = 0.00% N/A N/A 0.00% N/A
need to achieve your goals.
FEAL S8 SR . 478 10 209% 6 0 $0.00 153 0 0 1
Providence-...
P . N/A N/A N/A N/A 0.00% = 0.00% N/A 0.00% 0.00% N/A
J ? l{v PSA 15 Scotty-Lexa
ii» M Recovery is possible with medications for opioid q 268 12 4.48% 3 (o) $0.00 87 o (o) 3
X . Providence-...
use disorder. Stay in treatment as long as you N/A N/A N/A N/A 0.00% © 0.00% N/A 0.00% 0.00% N/A
need to achieve your goals.
PSA 30_Johnny-Shannon-Brian
Recovery is possible with medications for opioid Providence- 273 5 1.83% 2 (o) $0.00 76 0] (o) (o)
use disorder. Stay in treatment as long as you N/A N/A N/A N/A 0.00% © 0.00% N/A 0.00% 0.00% 0.00%

need to achieve your goals.

9 rows not shown

52,928 1,138 2.15% 641 o $0.00 14,810 1

A N/A A NA A NA A NA @000% ®000% A NA A N/A
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https://www.facebook.com/102650498106646_393583372346689
https://www.facebook.com/102650498106646_359241792447514
https://www.facebook.com/102650498106646_393586672346359
https://www.facebook.com/102650498106646_359238652447828
https://www.facebook.com/102650498106646_393583372346689
https://www.facebook.com/102650498106646_359241792447514
https://www.facebook.com/102650498106646_393586672346359
https://www.facebook.com/102650498106646_359238652447828

DEMOGRAPHIC DATA

TOP STATES BY CLICKS AGE GROUPS BY CLICKS

Massachusetts
® 5564
65+

45-54
©®35-44
@ 2534

18-24

GENDER BY CLICKS

New Hampshire

® female
male
unknown

0 200 400 600 800 1000 1200
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Device Imor
Type Pr-
Computer 309
S N/A
Mobile De 49,219
vices N/A
Tablets SHs
N/A
Unknown gal
N/A
Day of
Week
10,108
Sunday IR
377
Monday N/A
8,514
Tuesday -
Wednesd 8,887
ay N/A
8,364
Thursday N/A
. 7,367
Friday IR
9,31
Saturday N/A

Clicks

6
N/A

1,025

N/A

95
N/A

12
N/A

Impress Clicks

198
N/A

26
N/A

209
N/A

185
N/A

205
N/A

150
N/A

165
N/A

CTR

1.94%
N/A

2.08%
N/A

3.09%
N/A

3.66%
N/A

CTR

1.96%
N/A

6.90%
N/A

2.45%
N/A

2.08%
N/A

2.45%
N/A

2.04%
N/A

1.77%
N/A

Link
Clicks

N/A

552
N/A

72
N/A

1
N/A

Action:
Link
17
N/A

23
N/A

N4
N/A

109
N/A

106
N/A

80
N/A

92
N/A

PERFORMANCE BY DEVICE TYPE

Conv.

o
0.00%

0.00%

0.00%

0.00%

PERFORMANCE BY DAY

Conv.

o
0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

Cost /
Conv.
$0.00

0.00% 3
$0.00 52
0.00% 8

O 1

$0.00

0.00% 0
$0.00

0.00%

Cost /
Conw.

$0.00
0.00%

$0.00
0.00%

$0.00
0.00%

$0.00
0.00%

$0.00
0.00%

$0.00
0.00%

$0.00
0.00%
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