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Clicks, Shares, and Likes, Oh My!  











Why is it so important to analyze your 
metrics? 

• Guide decision making 
• Improve content 
• Increase efficiency 



KPI Metrics 

• Awareness 
– Reach 
– Impressions 
– Followers 

• Engagement 
– Clicks 
– Likes 
– Shares 
– Comments 

 



Engagement Rate is Key! 

• It helps your page receive a preferential spot 
in the channel’s algorithm.  

• Algorithms determine the Who and When 
– On whose feed your content appears 
– When (order) it appears 



Engagement Rate - Facebook 

• The number of people your post reached who 
then liked, commented, shared or clicked on 
your post. 
 
𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸

𝑅𝑅𝑅𝑅𝑅𝑅𝑅𝑅𝑅
× 100 = 𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸 𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟 

 
 



Engagement Rate - Twitter 

• The number of engagements (clicks, retweets, 
replies, follows and likes) divided by the total 
number of impressions. 
 
𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸
𝐼𝐼𝐼𝐼𝐼𝐼𝐼𝐼𝐼𝐼𝐼𝐼𝐼𝐼𝐼𝐼𝐼𝐼𝐼𝐼𝐼𝐼

× 100 = 𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸 𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟 

 
 



Engagement Rate - Instagram 

• Not automatically calculated for you. 
• Most marketers calculate it over a period of 

time, not per post. 
• Others use impressions to assess posts. 
𝑇𝑇𝑇𝑇𝑇𝑇𝑇𝑇𝑇𝑇 𝑒𝑒𝑒𝑒𝑒𝑒𝑒𝑒𝑒𝑒𝑒𝑒𝑒𝑒𝑒𝑒𝑒𝑒𝑒𝑒

𝑁𝑁𝑁𝑁𝑁𝑁𝑁𝑁𝑁𝑁𝑁𝑁 𝑜𝑜𝑜𝑜 𝑓𝑓𝑓𝑓𝑓𝑓𝑓𝑓𝑓𝑓𝑓𝑓𝑓𝑓𝑓𝑓𝑓𝑓
 × 100 = 𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸 𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟 



What is a successful 
engagement rate?  



Benchmarking Engagement 
• 2017 Social Media Industry Benchmark Report 

– Published in April 2017 
– Data from 2016  
– From database on 100K companies, randomly 

selected 120 from each industry 
• All had 25K – 1M Facebook Fans 
• Active on Facebook, Twitter, and Instagram as of 

January 2016 

 



Instagram  

• Average engagement rate per post for non-
profits = 2.29%  
– Average across industries = 1.66% 
– Compare to: health and beauty (1.14%), fashion 

(1.36%), media (1.25%), food and beverage (1.6%), 
and higher ed (3.55%) 

• Average number of posts per day for non-profits 
is 0.4 
 
 



Facebook 

• Average engagement rate per post for non-
profits = 0.27%  
– Average across industries = 0.17% 
– Compare to: health and beauty (0.14%), 

fashion (0.13%), media (0.12%), food and 
beverage (0.23%), and higher ed (0.33%) 

• Average number of posts per day for non-
profits is 1.4 
– Excluding media, industry average is 1.1 

 



 Twitter 

• Average engagement rate per post per day for 
non-profits = 0.051%  
– Average across industries = 0.05% 
– Compare to: health and beauty (0.057%), fashion 

(0.058%), media (0.015%), food and beverage 
(0.069%), and higher ed (0.052%) 

• Average number of posts per day for non-
profits is 3.5 
– Industry average = 1.5  

 







Recommendations 
• Non-profits are owning native video - YOU 

SHOULD BE TOO 
• Based on this study, there are two opportunities 

that could improve engagement rate: 
– Repurpose Facebook videos for Twitter 
– Utilize high performing hashtags 

• Consider Instagram  
– Higher engagement rate and low frequency of posts 
– If your audience loves visual content (and is on 

Instagram) 
– Increase Instagram engagement by increasing posts 

per day by 0.2 (one more post every 5 days) 
 





Facebook Insights 



Twitter Analytics 



Instagram Insights 

























QUESTIONS? 
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