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Health Communication Activity Types

There are many act ivit y opt ions from which program planners can choose t o
communicat e messages about  healt h.  More t radit ional act ivit y t ypes (e.g., air ing PSAs,
distr ibut ing brochures, put t ing up post ers)  have t heir  place in t he message mix for  an
int ervent ion, but program planners also should consider less t radit ional t ypes of
act ivit ies.  Some ways these act ivit ies can be applied t o a var iet y of healt h problems are
shown below.  In t his document , act ivit ies are organized by act ivit y t ypes ( i.e., media
advocacy, edut ainment , professional to lay int eraction, peer t o peer int eraction, and new
media)  and are demonst rat ed by using mass reach media, int erpersonal, and small
group channels.

Act ivit y Type Definit ion

Media  a dvoca cy Using mass media st rat egically t o advance a social or  policy
initiat ive

Eduta inment Incorporat ing healt h messages int o format s typically
reserved for  ent er t ainment

Professional t o la y
int era ct ion

Having a healt h professional personally disseminat e health
messages t o t he target  audience t hrough conversat ions with
or present at ions t o individuals or  small groups

Peer t o peer
int era ct ion

Having fr iends, family members, coworkers, or  ot her peers
of the t arget  audience disseminat e healt h messages t hrough
conversat ions with or  present ations to individuals or  small
groups

New media Using new technologies, such as int eract ive comput er
applicat ions, t o disseminat e healt h messages
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1 . H. py lor i

Goa l:  To signif ica nt ly increa se, wit hin one yea r , t he number  of ulcer
sufferers who a sk t heir  doct or  a bout  t est ing a nd t rea t ment  for  H.
pylor i.

Media  a dvoca cy
Creat e public support  for  changes in HMO policy regarding t he t reat ment of ulcers
caused by H. pylor i and encourage local healt h beat  report ers to publish st or ies
compar ing the cost s and benefits of cur ing ulcers to ongoing sympt om t reat ment  using
over t he count er  medications (OTCs).  St or ies should be sure t o highlight  t he annual
costs incurred by consumers who t reat ulcer  sympt oms by using OTCs.

Eduta inment
Work wit h screenwrit ers t o include an ulcer  t reat ment  st ory line in a comedy ser ies or
medical show t hat is watched by members of the t arget  audience.

Professional t o la y int era ct ion
Provide fact  sheet  on H. pylor i for pharmacist s t o give t o patient s.

Peer t o peer  int era ct ion
Prepare sympt om checklist  for  family caregivers and make it  available through mult iple
channels and set tings (e.g., local pharmacies, t he Int ernet ) .

New media
Incorporat e informat ion on ulcer  t reat ment  int o elect ronic informat ion kiosks found in
large discount  store pharmacies.
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2 . Lyme disease

Goa l: To reduce exposure t o deer  t icks t ha t ca r ry t he Lyme disea se virus.

Media  a dvoca cy
Use t he media t o creat e public support  for  inst it uting Lyme disease prevent ion measures
at  summer camps.  Dur ing summer camp season, have television healt h journalist s
report  t he r isks posed by Lyme disease and what  measures camp supervisors and
counselors can t ake t o reduce camper exposure t o t he deer t icks t hat  carry t he virus.
Journalist s should encourage parent s t o choose camps t hat have implement ed Lyme
disease prevent ion measures.

Eduta inment
Incorporat e deer t ick prot ect ion reminders int o nature and hunt ing event s, as well as
local out door (e.g., fishing or bird wat ching) shows.

Professional t o la y int era ct ion
Ask public healt h or  medical spokespersons to lect ure communit y groups on Lyme
disease prevent ion measures (e.g., PTAs and homeowner associat ion meet ings).

Peer t o peer  int era ct ion
Provide parent s wit h inst ruct ions on Lyme disease prot ection for children.

New media
Place an int eractive kiosk in out door sport s st ores or  at hunt ing or  fishing convention
sit es.  The kiosk would include t ouch screens for  accessing a pict ure of t he t ype of t ick
t hat carr ies t he Lyme disease virus, a video demonst rat ion of safe t ick removal, and key
protect ive measures t hat should be t aken.



Health Communication Activity Types

3

3 . Inf luenza

Goa l: To increa se a nnual immuniz a t ion a mong a dult s 6 5  a nd older.

Media  a dvoca cy
In areas where flu shot s are inaccessible t o at -r isk adult s, use t he media t o publicize t his
gap in service.  The media can encourage public healt h officials t o provide supplies and
money needed t o ext end clinic hours for  vaccine shot s until flu season has passed.

Eduta inment
Ask movie theat ers t o show a public service ad on immunizat ion pr ior  t o movies t hat
at t ract  older adult s.

Professional t o la y int era ct ion
Place not ices of where and when flu shot s will be given in non-pr imary care
medical/ dent al wait ing areas (e.g., podiat r ist s, opt omet rist s, and hospit al emergency
rooms).

Peer t o peer  int era ct ion
Include immunization reminders in paychecks and church bullet ins.

New media
Ask America Online or  other commercial Int ernet  vendors to post  public service
reminders of flu immunizat ions for  adult s 65 and older.
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4 . Tobacco cont r ol

Goa l: To prevent  t oba cco use among yout h t ha t  do not  a lrea dy smoke.

Media  a dvoca cy
Force cooperat ion of vendors selling cigarett es if local vendors illegally sell cigaret t es t o
minors by informing t he local media.  The press can confront  and publicly admonish the
vendor as well as call for  t ougher enforcement  of ant i-t obacco laws by local police.

Eduta inment
Work wit h the communit y t heat er t o involve yout h in producing an ant i-tobacco
t heat r ical event  for  middle school assemblies.

Professional t o la y int era ct ion
Provide coaches wit h anti-t obacco use messages and mat er ials for discussion at  t eam
sessions and locker room display.

Peer t o peer  int era ct ion
Sponsor an essay cont est for  yout h on why t hey do not  smoke; publish winning ent r ies
and dist r ibut e t hrough schools.

New media
Seek corporat e part ners who will sponsor anti-t obacco messages on popular ,
commercial yout h Int ernet  sit es.
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5 . Chi ldhood immunizat ions

Goa l: To increa se t he number  of preschool children who have a ll
recommended immuniz a t ions.

Media  a dvoca cy
Use t he media t o debunk t he myth among some parent s t hat  vaccines are not
necessary and emphasize parent al responsibilit y of prevent ive healt h measures for
children.

Eduta inment
Work wit h local per formers t o preschoolers (e.g., puppet s or  clowns) t o ment ion
immunizat ions or  hand out  reminders at  communit y performances.

Professional t o la y int era ct ion
Prompt  pediat r ic offices t o ask parent s about  immunizat ions at  all visit s, not  only dur ing
check-ups.

Peer t o peer  int era ct ion
Ask grandparent s (e.g., at  senior  cent ers, librar ies)  t o check on immunizat ions needed.

New media
Promot e t he availabilit y of t he CDC immunizat ion schedule on as many web sit es as
possible.
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6 . Cr ypt ospor idium

Goa l: To decrea se exposure t o Crypt ospor idium t hrough t he public wa t er
supply a mong immunosuppressed individua ls.

Media  a dvoca cy
Promot e awareness of Crypt ospor idium and it s r isks if t he cit y is not  willing t o inst itut e
a Crypt ospor idium t est ing policy, pr ivat e individuals or  organizat ions can have the wat er
t ested in a laborat ory.  Provide t he local media wit h t he results of t he laborat ory t est
along wit h st at ist ics and fact s illust rat ing t he dangers posed to immunosuppressed
individuals.

Eduta inment
Provide immunosuppressed children with a st orybook or  comic book t hat  incorporat es a
message about  avoidance and prevent ion of Crypt ospor idium.

Professional t o la y int era ct ion
Provide fact  sheet s t hrough large managed care providers.

Peer t o peer  int era ct ion
Work wit h bot t led wat er  suppliers t o provide wat er  safet y informat ion through direct
mail and newspaper insert  advert ising.

New media
Provide water  qualit y aler t s and report s on local government  web sit es.  Ident ify key
organizat ions (e.g., hospit als, advocacy groups, and nursing homes) and develop a
newslet t er  t hat  provides subscribers wit h weekly wat er  qualit y updat es.



Health Communication Activity Types

7

7 .  Fol ic acid

Goa l: To increa se t he int a ke of folic a cid a mong women who ma y become
pregna nt  ( decrea sing t he incidence of spina  bif ida  a nd anencepha ly) .

Media  a dvoca cy
Use t he media t o disseminat e t he import ance of folic acid.  Use st at istics t hat  creat ively
and dramat ically illust rat e t he efficacy of t aking a simple multivit amin t hat can reduce
t he incidence of cer t ain bir t h defects.

Eduta inment
Encourage screenwrit ers t o include a ment ion of folic acid whenever t hey have a
pregnant  charact er  or  a character  t hat  is planning a pregnancy.  Have a t alk show
segment  on folic acid.

Professional t o la y int era ct ion
Ask pregnancy planning counselors (e.g., genet ic counselors, Planned Parent hood, fert ilit y
specialist s, and OB-GYNS) t o discuss folic acid with t heir  pat ient s.

Peer t o peer  int era ct ion
Provide informat ion on folic acid t o soror ities and social clubs where young women may
congregat e.

New media
Sponsor a web site or  add folic acid informat ion t o existing pregnancy planning web
sit es.



Health Communication Activity Types

8

8 . Nut r i t ion and Physical  act ivi t y

Goal: To increase healthy nutrition and physical activity behaviors among
middle-aged adults and their children who are at-risk for chronic
diseases.

Media advocacy
Challenge local media to investigate nutritional values of lunches provided at public
schools.

Edutainment
Organize a nutrition and physical activity pep rally at school.  Have children to invite
parents to attend.  Include songs and activities where the audience can participate.
For adults, identify five healthy eating tips (e.g., how to eat healthy during a busy day)
and five physical activity behaviors (e.g., take a brisk walk with a friend).  Recommend
that soap opera characters model these behaviors whenever relevant situations arise
during shows.

Professional to lay interaction
Provide interested work sites with a list of local nutritionists who are willing to give
presentations.

Peer to peer interaction
Produce “snack and act packs” for families that include ideas for active family time
(e.g., walking the dog, trying iceskating) and low-fat snack ideas for energy during the
activities.

New media
Develop a computer game for elementary school students where they can select
characters and learn about the body’s digestive processes.
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9 . Seat  be lt s

Goa l: To increa se sea t  belt  usa ge.

Media  a dvoca cy
Use t he media t o advocate t he belief t hat  all children r iding in a car , even t hose riding in
t he back seat , should be required t o wear seat  belts.  Track and publicly report  t he
number of fat alities and injur ies t hat  could have been prevent ed if children in t he back
seat had worn seat belt s.

Eduta inment
Have wr it ers for  children’s programs creat e scenes where children and their  parent s t alk
about  car  safet y and wear ing seat  belt s.

Professional t o la y int era ct ion
Invit e police officers to conduct  a Safet y Day at  elementary schools where using seat
belts is incorporat ed int o t he act ivit ies.

Peer t o peer  int era ct ion
Ask religious leaders t o remind par ishioners at  t he end of services t o buckle t heir  seat
belts on t he dr ive home.

New media
Incorporat e “buckle-up” messages at  the beginning of video games t hat  feat ure car
racing or  using cars.
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10 . Dr ink ing and dr iv ing

Goa l: To decrea se t he number  of people who opera t e mot or  vehicles a ft er
dr inking a lcohol.

Media  a dvoca cy
Use t he local newspaper t o list t he names of communit y members who received ticket s
for  dr iving under t he influence of alcohol.

Eduta inment
Work wit h the enter t ainment  indust ry t o promot e “don’t  drink and dr ive” messages in
st orylines of t elevision shows aired dur ing vulnerable seasons (e.g., Super Bowl Sunday,
July 4t h weekend).

Professional t o la y int era ct ion
Ask employers at  est ablishment s t hat  sell alcohol to remind employees that  t hey
support  alternat ives t o dr inking and dr iving.  Provide employees wit h business cards t hat
lists t he telephone number of local cab companies providing free r ides t o intoxicat ed
customers.  These cards can be handed out  t o cust omers.

Peer t o peer  int era ct ion
Provide “ t ip sheet s”  t o help people handle sit uat ions where alcohol will be served (e.g.,
designat ing a dr iver  who won’t  dr ink, offer ing party guest s alcohol-free cockt ails such as
a “virgin”  daiquir i) .

New media
Produce an int eract ive CD-ROM target ing high school st udent s where scenar ios unfold
and are affect ed when student s are asked t o make decisions about dr inking for on-
screen charact ers.  Use a comput er ized dr iving simulat or  t o illust rat e what  it  is like t o
dr ive while under t he influence of alcohol.  In high schools with Int ranet s, set  up a chat
net work where st udent s can share wit h ot hers how t hey have avoided get ting int o a car
wit h dr ivers who have been dr inking.
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11 . Diabet es management

Goal:  To increase daily physical activity for people 65 and older
with Type II diabetes.

Media advocacy
Share results of studies that clearly demonstrate the benefits of physical activity for
diabetes management.  Ask local newspapers to feature stories lauding local malls
that open their doors early in the morning to permit walking for seniors.

Edutainment
Work with the Nostalgia Network to create a regular program that features health
experts providing advice for seniors.

Professional to lay interaction
Develop a brochure that helps diabetes educators effectively demonstrate different
types of light exercises.

Peer to peer interaction
Sponsor regular physical activity sessions at senior centers that are led by individuals
in the same age group.

New media
Provide interactive health kiosks at local malls that allow seniors to access diabetes-
related information and see on-screen demonstrations of recommended physical
activities.
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12 . Sk in cancer  pr event ion f or  chi ldren

Goa l: To decrea se sun exposure a mong young children ( decrea sing t he
incidence of melanoma ) .

Media  a dvoca cy
Review how element ary schools address t he issue of sun exposure, and part ner wit h
dermat ologist s t o pediatr icians and advocat e t hrough t he media for  school policy and
playground changes.

Eduta inment
Approach Sesame St reet  producers about  collaborat ing on message and mater ials
product ion.

Professional t o la y int era ct ion
Make sure that  parent s are being advised about  sun prot ect ion at well-child healt h care
visit s.

Peer t o peer  int era ct ion
Provide skin protect ion favors (e.g., caps or  sunscreen st icks)  t o parent s for  use in
bir thday part y “goody bags.”

New media
Work wit h singers and song wr iters for  young children t o produce and promot e a sun
protect ion song on audiot ape.
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13 . Mammography

Goa l: To increa se t he number  of women a ged 5 0  a nd older  to ha ve a nnua l
ma mmogra ms.

Media  a dvoca cy
Ident ify any “syst emic”  healt h care gaps (e.g., women who cannot be reimbursed; areas
where t here are no mammography facilit ies)  and encourage media coverage of t he need
t o change policies and provide needed services.

Eduta inment
Look for  opport unit ies to rebroadcast t he Murphy Brown episodes on mammography
and breast  cancer t reat ment .

Professional t o la y int era ct ion
Instit ut e a st aff reminder system t o encourage healt h care providers t o mot ivat e
women t o get  a mammogram.

Peer t o peer  int era ct ion
Use t rained peers t o call fr iends and ask t hem t o schedule a mammogram (e.g., ACS’s
Tell a Fr iend program).

New media
Provide current  screening recommendations along with FAQ pages on t he Int ernet  and
promot e t heir  availabilit y.  Develop videos t hat  depict  what  happens dur ing a
mammogram.  Doct ors can “rent ”  t he video t o pat ients or  the video can be made
available through local video st ores at  a nominal fee.
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14 . Dr ug use  pr event ion

Goa l: To decrea se illicit  drug use a mong yout hs a ged 1 2  to 1 5 .

Media  a dvoca cy
Use annual dat a on yout h illicit  drug use t o advocat e for programs t o help parent s
guide t heir children on nonuse.  St udy port rayals of drug use in movies and publicize
st atist ics and names of films that  depict  illicit  drug use in a posit ive way.

Eduta inment
Work wit h the enter t ainment  indust ry t o reduce t he number of incidences where images
of drug use appear.

Professional t o la y int era ct ion
Provide mater ials t o managed care organizat ions and physicians that  advise parent s on
t alking t o children about  drug use.

Peer t o peer  int era ct ion
Sponsor peer-t o-peer st reet  t heat er  and mural product ions discouraging drug use.

New media
Set  up a yout h-t o-yout h chat  room on how t o avoid drug use including dealing wit h peer
pressure and recommending fun, drug-free activit ies.  Use video t eleconferencing t o set
up a Yout h Summit on alcohol and drug prevent ion in schools.
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