
TARGET AUDIENCE.  In order to help this specific target audience: 
Those individuals who might encourage the target audience segments to seek assistance, including:  victims of partner violence; 
family members and friends; professionals with whom the men might come in contact (e.g., doctors and nurses, police officers, 
counselors and social workers 
 
BEHAVIOR CHANGE.  Do this specific behavior: 
Encourage violent or potentially violent men they know to seek help from a credible source 
 
EXCHANGE/BENEFITS.  We will offer these benefits that the audience wants: 
Keeping their family intact; having a positive impact on their children 
 
STRATEGY.  And lower these barriers, address these 'Ps': 
Primary: 
Barrier Product Price Place Promotion 
Barriers that might have 
been identified, include:  
fear of reprisal by 
victims and family 
members; belief that 
perpetrators should be 
jailed; lack of awareness 
of intervention resources  

Creating telephone 
counseling resources 

  Public relations 
activities with 
stakeholders, including 
women's groups, police, 
counseling professions 
and other government 
departments 

 
 



 

Through these intervention activities and tactics: 

Activities and Tactics Behavior Change Goals Program Delivery & 
Reach Objectives 

Outcome Objectives Resources Needed 

Creating telephone 
counseling resources 
 
Public relations activities 
with stakeholders, 
including women's groups, 
police, counseling 
professions and other 
government departments 

Encourage violent or 
potentially violent men 
they know to seek help 
from a credible source 

Example of short-term 
delivery and reach 
objective: 
 
After four weeks of the 
campaign, 30% of the 
target audience will have 
been exposed to the media 
advertisements. 
 
Example of short-term 
outcome objective: 
 
After four weeks of the 
campaign, 20% of target 
audience members will 
report awareness of the 
available sources of 
assistance for violent men 
and methods of accessing 
them. 
 
After nine months of the 
campaign, there will be a 
20% increase in referrals 
to credible counseling 

“Men at risk” seek 
assistance from a 
credible source to 
minimize their violent 
behavior 

The Australian government 
provided funds for the 
project. 



resources by target 
audience members  
 

 


