
TARGET AUDIENCE.  In order to help this specific target audience: 
Men 15-40 years old "at risk" of committing domestic violence 
 
BEHAVIOR CHANGE.  Do this specific behavior: 
Seek assistance from a credible source to minimize their violent behavior 
 
EXCHANGE/BENEFITS.  We will offer these benefits that the audience wants: 
Keeping their family intact; having a positive impact on their children 
 
 
STRATEGY.  And lower these barriers, address these 'Ps': 
Secondary:  Men at Risk 
Barrier Product Price Place Promotion 
Denial of problem 
 
Feeling persecuted 
themselves 
 
Unjustifiably blamed for 
domestic violence 
 
Being charged a fee for 
interventions 

Telephone counseling by 
men who had 
considerable skills 
training and experience 
in dealing with violent 
men.; who were able to 
gain the trust of men, 
listen to their stories, 
and assess their level of 
denial and minimization; 
and  confront men about 
violence and encourage 
them to get into 
programs 

No fees were charged 
for counseling or 
materials 

 Communication that 
avoided being 
judgmental; instead, it 
was critical to focus on 
the effects of violence 
on children as the 
motivator to take action 

 
 
 



Through these intervention activities and tactics: 

Activities and Tactics Behavior Change Goals Program Delivery & 
Reach Objectives 

Outcome Objectives Resources Needed 

Counseling  and a domestic 
violence hotline 
 
Communication that 
focused on the themes 
“help is available”, and 
domestic violence has an 
“effect on children” 

Seek assistance from a 
credible source to 
minimize their violent 
behavior 

Example of short-term 
delivery and reach 
objective: 
 
After four weeks of the 
campaign, 30% of the 
target audience will have 
been exposed to the media 
advertisements. 
 
Example of short-term 
outcome objective: 
 
After four weeks of the 
campaign, 20% of target 
audience members will 
report awareness of the 
available sources of 
assistance for violent men 
and methods of accessing 
them. 
 
Examples of long-term 
outcome objectives: 
 
In five years, increase by 
25% the number of violent 

“Men at risk” seek 
assistance from a 
credible source to 
minimize their violent 
behavior 

The Australian government 
provided funds for the 
project. 



and potentially violent 
men who seek assistance 
and advice from 
appropriate services. 

 


